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044-277-4440-00E47 - Talent 


CONTRACT APPROVAL REQUEST 


Promotion : 


MARLBORO MUSIC HISPANIC CONCERTS 


Vendor : 


Henry Cardenas and Associates, Inc. 


Financial Impact ; 


1995: Fee: 

$ 49,500 

Talent: 

810,000 

Expenses: 

5Q.QQQ 

TOTAL: 

$909,500 (Nine Concerts) 


1994: Fee: 

$ 10,000 

Talent: 

335,000 

Expenses: 

25,000 

TOTAL: 

$370,000 (Four Concerts) 


Project Manag er: Jose Fontanez 

Contract Description : 

The attached contract constitutes an agreement between Philip Morris USA and 
Henry Cardenas and Associates, Inc. in connection with providing talent for the 
Marlboro Music Military, State Fair and Hispanic concert tour. The events and 
dates are as follows: Calle Ocho (March 12), Fiesta Broadway (April 30), 116th 
Street Festival (June 10), Corpus Christi Naval Station (July 30), Fort Carson 
Army Base (August 6), Fort Bliss Army Base (August 13), L.A. County Fair 
(September 10), Arizona State Fair (TBD), and Colorado State Fair (TBD). 


Contract Highlights : 

Research and select artists subject to the approval of PM USA. Unless 
otherwise directed by PM USA, Cardenas/Fernandez Associates Inc. will enter 
into performance agreements with Artists to perform on the Marlboro Music 
Stage. Upon execution, Henry Cardenas and Associates will deliver copies of all 
artist agreements. Henry Cardenas and Associates must obtain PM USA's 
written approval prior to entering into a performance agreement and will use best 
efforts to ensure that all agreements contain terms governing the artist's conduct. 

For a period of seventy-five days prior to and forty five days subsequent to the 
Event, the Artist will not perform, advertise or permit to be advertised, a 
performance by the Artist within one hundred and fifty miles of the Event without 
the prior written approval of Philip Morris. 
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Philip Morris will have the right to use brand and event logos created by Philip 
Morris and the phrase "Marlboro Music" in conjunction with the names, 
likenesses and logos of the Artists in connection with the Event. 

Artists will speak in person or by telephone with Philip Morris' designated media 
specialist prior to participating in any interviews in connection with the Concert. 

Artists will be available for and properly participate in media training sessions, 
interviews, public appearances, press conferences and other promotional events 
if, as and when requested by Philip Morris. 

"Name" Artists will appear at pre or post-concert receptions held in connection 
with the Concert when reasonably feasible. If expenses are incurred in 
connection with the Artists' appearances, the expenses will be paid by Philip 
Morris. 

Artists will not disclose the existence or terms of Agreements to third parties 
without prior written performance of Philip Morris. 

Financial Impact : 

In consideration for the services rendered by Henry Cardenas and Associates, 
Philip Morris will pay $49,500; $10,000 within thirty days of execution of the 
Agreement and submission of an invoice; nine equal installments of $3,950 upon 
submission of an invoice on the first day of each month beginning March through 
November 1995; and a final payment of $3,950 upon delivery of a final 
accounting and complete performance to the satisfaction of Philip Morris. 


Vendor Selection : 

Henry Cardenas is one of the leading promoters of Hispanic concerts and events 
throughout the United States and South America. For the past 12 years, Mr. 
Cardenas has booked top quality Hispanic entertainment, bought Hispanic media 
and worked with sponsors to provide an overall marketing plan for each concert 
event. Mr. Cardenas is the exclusive talent buyer for all Hispanic events at Radio 
City Music Hall. Mr. Cardenas is also the most influential Hispanic promoter in 
Chicago and is the sole producer of Viva Mexico, The Pan American Festival, 

The Primavera Festival and Mexican Dances that feature top Mexican 
headliners. Billboard Magazine has recognized Mr. Cardenas as one of the top 
event producers in America. 

Mr. Cardenas has strong relationships with top artists within the tropical salsa, 
banda, and tejano music genres. He has worked closely with the following 
artists: Celia Cruz, Tito Puente, Oscar de Leon, Tony Vega, Marc Anthony, India 
and Las Chicas del Can . 

Over the years, Mr. Cardenas has secured top quality Hispanic talent for the 
following corporations: Pepsi Cola (The Juan Luis Guerra Tour), Budweiser 
(Budfest Concert Series -Tejano and Tropical Salsa) and Proctor & Gamble 
(Festival Del Charro Concert Series). 
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All of the Marlboro Music Hispanic concerts in 1994 were huge successes due to 
the talent recommendations of Mr. Cardenas. This success enabled Marlboro to 
reach the Hispanic consumer in a leadership position. 


Budget Implications : 

This agreement has been budgeted for in the 1995 plan. 


Approvals : 

J. Fontanez 
E. Moore 
I. Broeman 
R. Mikulay 



For your signature 

Accounting 
J. Lawrence 

Budgets 
M. Rucker 
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